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The possibilities of using electronic mail for marketing library services and prod-
ucts are enormous. This new venue offers an innovative, inexpensive, timely, and
easy-to-distribute means of promotion. The main considerations are the means of
distribution to use, the format of the marketing
message, and the content of the message. How-
ever, before using this new technique, the pros
and cons should be weighed. .

Advantages of email marketing

Qlinexpensive

QO No mailing expenses

QO Saves paper

O Easy touse

QTimely

D Canuse URL links to bring client to the library's home
pages

0 Can use attachments for longer documents

QEasily saved by client

QO 'Way to obtain feedback from client
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Disadvantages of email marketing

QImpersonal (as opposed to phone calls, letters, or per-
sonal visits)

QCan be viewed as annoying by client

0 Could be viewed as spam if permission to send is not ob-
tained

O Can be deleted by mistake

QLlong messages not usually read

QO Not used by all clients (a significant percentage of clients
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must use email to make it effective)

O Not aways read in a timely manner or at all

QMay require the creation and maintenance of a distribu-
tion list
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4 fromgroup broadoast The UT Southwestern Library is experimerting with creating a

client database using ‘Contact Pro’ software that can not only
store address and status information, but also interests, library
usage, messages, and client-staff interactions (e.g, sugges-
tions, complaints.)
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Obtaining Permission:

The UT Southwestern Library is planning several ways of asking for
permission. One of the questions on an upcoming Internet Users
‘Survey will be whether the client is interested in receiving electronic
notification of library products and sewices. An affirmative answer
would constitute “permission.” A check box will also be added fo li-
brary registration forms where the client can indicate interest in this
service. Also, a form on the Library’s home page will allow the client
to register for this service.

topics:

o Answers to client suggestions
= Announcements of classes

o Construction progress
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0Vice Intemgt Users

o Library plans

clients
o New resources and senvices

o New Internet sites

o Faculty publications
= Slaff announcements
o Books reviews

o Hours, holiday announcements

o Announcemernts of special events

o Questionnaires, requests for feedback
o Tips on existing resources and services

o Changes in existing resources and services

o Answers to reference questions
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What other libraries are doing...

An August 1998 survey of medical library and Texas library web pages has turned up only one ex-
ample of an interactive type of listserv: TCULIB-L at Texas Christian Univ ersity.

Only four other libraries were identified as having listservs although a majority of the home pages
of medical and Texas libraries surveyed did have some type of electronic newsletter or news page.
UT Southwestern Library is in the process of creating a listserv to serve primarily as a distribution
listfor an electronic newsletter.

What you want to communicate to the client is
always the most important feature of the mes-
sage. Try to think like a client. What would be
the benefit to the client of your message?

An August 1998 survey of medical library and Texas
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